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  The ongoing process of economic globalization has opened a new arena of opportunities and challenges for businesses worldwide. The imperative to innovate, largely driven by global opportunities, intense competition and path-breaking technological advances is leading to globalization of innovation as firms, increasingly, seek to tap global knowledge resources in order to shorten development cycles, reduce development costs or simply to develop products for a particular local market with differing customer tastes, geographic conditions or regulatory requirements .  There is a qualitative shift along the value chain from “internationalization of R&D” to “globalization of innovation” with a stronger focus on market access. 
  Globally successful innovations have commonly been preferred first in one country or region before being adopted internationally. The international diffusion of an innovation is at the same time often marked by the global competition between regional innovation designs. To become internationally successful, innovation designs often have to squeeze out rival designs previously preferred by the users of other countries. Over time, an initial variety of regional innovation designs culminates in an international standardization process in which a globally dominant design emerges. 
  In my research I focus on the lead market concept of developing global innovations by use of a system of five country-specific factors: demand advantages, price advantages, export advantages, transfer advantages and market structure advantages. The applicability of this system of lead market factors are evaluated in the case of the renewable energy industry. My research suggests why the companies can harness lead markets for the development of global innovations, refine innovations in close interaction with the local environment of a lead market and focus on a narrow range of preferences and feedback, lowering the risk of being locked into idiosyncratic environments, and generate true global innovations. One of the objectives also is to find a method of identifying potential lead market. 
  Securing access to  “lead market”  is generally regarded as  a key driver for the increasing globalization of innovation since these are considered to be “early indicators” for emerging customer needs. Such markets, therefore, offer a good chance of uncertainty reduction for in the innovation process of firms.  Lead markets are generally defined in terms of product segments within national boundaries and  are thought to exist in economies with high per capita income, highly sophisticated markets and high international visibility. There is increasing evidence of lead market tendencies  in certain emerging economies, e.g. Russia.  
  The scientific novelty of this research is to crystallize the role of lead markets  in globalization of R&D  and identify the need for an update/extension to better reflect the changed ground realities. On the basis of  emerging  evidence we propose that sustained economic  growth, voluminous markets, strong domestic technological capabilities, presence of foreignowned R&D,  and favorable government policies may be able to offset some of the disadvantages rooted in traditional deficiencies. Engaging a developing country lead market may be useful for firms in securing better access to markets at the bottom of the economic pyramid worldwide. 
   My research is structured on the following lines:  
· Making a review of European lead markets and their role in the globalization of innovation 
· Demonstration the need for an update/extension of the present model 
· Presentation the emerging evidence from Russia 
  The relevance of the research topic is the growing role of lead markets in globalization of innovations. Companies seek to cater to attractive markets by locating their R&D in such markets with an intention to take advantage of anticipatory demand and to learn from these markets.  
   I find this problem very topical because Russia is fast emerging as an attractive global hub for increasing demand for innovations amid falling profitability of traditional energy industries. The remarkable economic growth of recent years coupled with positive future outlook, a vast domestic market, strong domestic technological base. Lead markets are set to play an ever-more important role in the ongoing globalization of innovation/R&D.  They will  increasingly emerge  outside economically highly developed nations in countries that offer volume-driven growth, favorable policy framework and entrepreneurial spirit.  These markets are expected to be primarily targeted at the middle and bottom rungs of the economic pyramids worldwide, especially in other developing nations. A framework for emerging country lead markets needs further ascertainment and is set to be examined by my research. 
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